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Growth	  will	  come	  from	  Non-‐Carbonated	  Categories	  



•  Beverage category allocation – Nielsen & USG Unit/Dollar Share 

•  Representation from all segments  
•  Decision trees as a guide 

•  Nielsen Total US Conv Channel item and TM rankings 
•  Total Channel TM’s 
•  Dollar, Units, velocity 
•  Top items represented 

•  Richmix incrementality 

  Cooler Methodology 



USG	  2	  Door	  Member	  Owned	  Recommended	  Beverage	  Set	  

For	  beverages,	  a	  
key	  metric	  is	  
frequency	  of	  
service	  and	  this	  
will	  play	  an	  
important	  role	  in	  
determining	  
number	  of	  facings	  
per	  sku.	  



Pepsi	  Exclusive	  Single	  and	  Two	  Door	  Set	  



Dr	  Pepper	  /	  Snapple	  Group	  Single	  and	  Two	  Door	  Set	  



Future	  Tes]ng	  

Move	  key	  
desSnaSon	  brands	  
to	  the	  boTom	  and	  
place	  impulse	  and	  
energy	  at	  the	  top?	  


